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A FOCUSED MARKETING STRATEGY
Unlike other magazines, Private University 
Products and News is solely focused on 
the concerns of private colleges and 
universities. Rather than addressing 
the needs of a variety of audiences, and 
covering topics with a broad brush, we are 
intently focused on serving the distinct 
needs of one market. We know what data 
and details they fi nd useful, and we supply 
that information each month. Additionally, 
by featuring the faculty members of these 
colleges—and building relationships with 
each university’s administration, faculty, 
and staff —we have become the most 
trusted and respected magazine within 
this niche audience.

Engaging readers through both print 
and digital mediums, PUPN is focused 
on the specifi c interests and concerns 
of department heads, staff , faculty, and 
administrators of exclusive private colleges 
and universities. From cover to cover, all 
editorial features, advertisements, product 
showcases, and case studies are relevant 
to our readership. University leaders and 
decision-makers at these institutions set 
their own budgets; even when money grows 
tight in some educational venues, these 
campuses continue to wield purchasing 
power. Additionally, the leaders of these 
institutions are constantly expanding their 
campus amenities to remain competitive 
in recruitment and retention, as well 
as to maintain their elite status among 
educational facilities.

PUPN MAGAZINE delivers your 
product information to over 26,000 
college and university decision-
makers at all levels: presidents, 
provosts, deans, department heads, 
athletic directors, facility managers, 
and other school-wide directors.



readership breakdown

2000 4000 6000 8000

1

7766
EXECUTIVE-LEVELMANAGEMENT
Presidents, Provosts, Vice Presidents, and Associate Provosts

3892
IT DIRECTORS AND LEADERS

640
GENERAL PURCHASING

4936
FACILITY DIRECTORS/PLANNERS
including Head of Maintenance, Head of Facilities, 
and Physical Plant

4544
DIRECTORS AND COACHES
Athletic Directors, Associate Directors, 
Assistant Directors, and Head Coaches

4214
OTHERADMINISTRATORS
Deans, Academic Program Directors, 
and Department Heads



EDITORIAL CALENDAR 2023
ISSUE ART DUE FEATURE(S) TECHNOLOGY ON CAMPUS

NOV 10/17/22 Construction HVAC and 
Energy Effi  ciency

Labs and Research 
Facilities

DEC 11/15/22 Security and Signage
Presentation 
Technologies

and Equipment
Residence Hall Furniture 

and Equipment

JAN 12/15/22 Buyer’s Guide Innovative
Technologies

Maintenance Equipment 
and Supplies

FEB 1/16/23
Flooring, Labs, and

Research Facilities plus
Architectural Design 

Media Center 
Furnishings 

and Technology
Lighting and 

Security Systems

MARCH 2/15/23
Sports & Fitness

Facilities and
Student Rec

Energy Management, 
Green Maintenance,

and Cleaning
Auditoriums and
Performance Arts

APRIL 3/15/23 Exterior Aesthetics
and Landscaping

Green Technologies
and Energy Effi  ciency

Signage, Lighting, 
and Aquatic Facilities

MAY 4/14/23 Gyms and Athletic
Facilities

Building Accessories
and Restroom Facilities

Fire & Life Safety
and Security

JUNE 5/15/23
Classroom Furniture, 

Accessories and
Showcase of Excellence

Communications 
Equipment and Services

Student Rec and
Fitness Centers

JULY 6/15/23 Auditoriums and
Performing Arts

Audio Video and 
Presentation Products

Windows, Doors, 
and Roofi ng

AUG 7/14/23 Athletic Equipment Building Environments
and Facilities

Labs and
Research Facilities 

SEP 8/15/23 Dean’s List Awards 
& Dining Halls

Security Technologies 
and Services

Outdoor Recreation
and Exteriors 

OCT 9/15/23 Administration Areas &
Campus Service Vehicles

Exterior Equipment 
and Landscaping

Flooring and
Building Facilities

NOV 10/16/23 Construction HVAC, Energy Effi  ciency, 
and Air Quality

Labs and
Research Facilities

DEC 11/15/23 Security and Signage
Presentation
Technologies

and Equipment
Residence Facilities & 
Classroom Furniture
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BY DAVID VINSON, PHD

Interior design is often inspired by the aesthetics of 

the exterior structure. Art Nouveau is one familiar 

example, with the Old England Building in Brussels 

and the Casa Mila in Barcelona as ideal models 

of how exterior and interior can function in a 

seamless continuum. Many contributors to interior 

design literature suggest, however, that something 

is lost when exterior and interior are so deliber-

ately aligned. Walter Benjamin, for instance, argues 

that the interior loses its autonomy and becomes 

highly individualistic. Others express a similar 

concern—that the potential for interior spaces to 

adapt and evolve to meet the occupants’ needs is 

sacrificed in the interest of a governing aesthetic.

BY DAVID VINSON, PHD

Creative 
& Adaptive

I N T E R I O R  D E S I G N

T R A N S F O R M I N G

S P A C E S  W I T H

features

Monthly features off er in-depth coverage and on-site 
applications of products and services these facilities 
implement in order to continue their mission of providing 
educational and facility amenities that are second-to-
none. Editorial pieces also off er practical applications, 
case studies, and reports on the ways these elite college 
campuses are upgrading their facilities to provide an 
exceptional campus experience for their students and 
faculty.

Your unique message can be integrated with trusted, 
pertinent and reliable editorial. In addition, you may 
have the option to pair your advertising message with 
powerful advertorial in the form of a product showcase. 

BY ANTHONY CORTES

Known locally as “Happy Valley,” the Utah 

Valley is home to the mid-sized city of Provo. 

An unmissable marker of Provo is Y Mountain 

and its corresponding mountain trail—a 

trail which leads hikers and bikers alike 

to a hillside letter in the shaped of a large 

block Y that serves as insignia for Brigham 

Young University. BYU’s campus is an idyllic 

space for its more than 33,000 students. 

The main campus in Provo resides on 

nearly five hundred and sixty acres nestled 

at the base of the Wasatch Mountains. The 

BYU campus is also the setting for more 

than three hundred buildings designed in 

a wide range of architectural styles, each 

reflecting the fashion of its time. Navigating 

campus grounds takes one on a journey 

of natural discovery, whether by way of 

BYU’s sprawling greenhouse, its pristine 

flowerbeds and cultivated greenery, or its 

gorgeous variety of trees. 

INVESTING IN THE ARTS
TWO DYNAMIC NEW PERFORMING ARTS FACILITIES AT BYU

by David Vinson, PhD
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edited by Katelyn Forster

As colleges and universities aim to recruit students at events, they must 

employ creativity and skill to design attractive booths to draw prospects into 

their exhibit spaces. Recruiting gives colleges and universities the chance 

to meet face-to-face with and get to know potential candidates. To generate 

interest from prospective students, exhibits must be eye-catching. Full-color 

banners, flags, and other display options will help to attract candidates’ attention.

EYE-CATCHING
EXHIBITIONS

AT COLLEGE FAIRS



*All other details can be found at pupnmag.com/advertisers

reach your audience
across multiple platforms
Deliver your product information across multiple 
media platforms, which starts with your advertisement 
in both print and digital versions of the magazine. 
Digital issue advertisements are live linked with your 
contact information or multiple webpages connected to 
a variety of products. Digital Options include billboard 
squares, leaderboard banners, spotlight squares, targeted 
skyscrapers, or exclusive issue sponsorship. We also offer 
a Vendor Directory listing, which is replicated under 
multiple vendor categories. 

Several years of past issues are archived digitally at 
pupnmag.com, where visitors can also find a constantly 
growing and evolving community of products and 
services for private universities and colleges. Additionally, 
features are searchable through an on-site search engine, 
making it easy for visitors to find related articles or 
vendor categories by topic; digital ads can be targeted to 
those categories for both vendor directory listings and for 
articles.

1X RATE 3X RATE 6X RATE 12X RATE AD SIZE

FULL PAGE 3,200 2,805 2,510 2,215 trim size: 8.375” x 10.875” 
bleed size: 8.625” x 11.125”

TWO PAGE 
SPREAD

6,100 5,420 4,840 4,260 trim size: 16.75” x 10.875”
bleed size: 17” x 11.125”

1/2 PAGE ISLAND 2,150 1,875 1,700 1,525 4.875” x 7.875”

1/2 PAGE 1,900 1,635 1,470 1,305 horizontal: 7.75” x 4.875”
vertical: 3.75” x 10.2”

1/3 PAGE 1,550 1,230 1,110 990 square: 4.875” x 4.875”
vertical: 2.25” x 10.2”

1/4 PAGE SQUARE 1,200 983 890 798 3.75” x 4.875”

INSIDE FRONT 4,200 3,720 3,420 n/a trim size: 8.375” x 10.875” 
bleed size: 8.625” x 11.125”

INSIDE BACK 3,700 3,270 2,940 n/a trim size: 8.375” x 10.875” 
bleed size: 8.625” x 11.125”

BACK COVER 4,600 4,080 3,660 3,250 trim size: 8.375” x 8.75”
bleed size: 8.625” x  9”

PRINT RATES
& AD SPECS

ONLINE ADS AD RATE AD SIZE

BANNER $1000/month 728px x 90px

SPOTLIGHT 
SQUARE

$500/month 180px x 150px

BILLBOARD 
SQUARE

$1200/month 300px x 250px

TARGETED 
SKYSCRAPER

$2400/month 300px x 600px

ISSUE
SPONSORSHIP

$1800 n/a

VENDOR 
DIRECTORY

$600/year Enhanced 
Storefront Listing

A Vendor Directory listing includes the company logo, contact 
information, a description of up to 150 words, and placement in 

up to four Marketplace categories.



columns
PROFESSOR 
SPOTLIGHT

A personal look at the 
innovative teaching and 
scholarship taking place 
at the nation’s finest 
private colleges and 
universities.

ON-CAMPUS
Special stories shared 
by private colleges or 
universities about  
on-campus initiatives  
or programs.

TEACHING & 
TECHNOLOGY

An examination of 
revolutionary digital tools 
used to enhance teaching 
and learning.

FACILITIES & 
MAINTENANCE

Stories designed for 
facility directors or facility 
managers in mind, offering 
advice on choosing the 
best maintenance equip- 
ment for a variety of needs.

LAB & 
RESEARCH 
FACILITIES

Stories featuring 
outstanding and 
innovative laboratories 
and research facilities, as 
well as the products that 
make those labs possible.

FLOORING
Information about 
flooring options, covering 
a variety of concerns—
from aesthetics to 
sustainability to safety.

SPORTS & 
FITNESS

A university case study or 
background information 
about developing or 
enhancing athletics, 
athletic facilities, or 
campus fitness centers.

SAFETY & 
SECURITY

Information about 
protecting students, faculty, 
and staff from a variety 
of threats: from ensuring 
bodily safety to protecting 
belongings and data.

LANDSCAPING 
& EXTERIOR 

SPACES

Information focused on 
best landscaping  
practices, as well as the 
products designed to  
beautify exterior spaces.

CONSTRUCTION  
& PLANNING

An on-site story featuring 
a university’s construction 
project, including 
the challenges and 
resolutions.

SUSTAINABILITY 
& GREEN 

INITIATIVES

A university case study or 
background information 
about enhancing campus 
efforts to improve 
sustainability and energy 
efficiency.

LEADERSHIP 
SPEAKS

Special pieces shared 
by leaders at private 
colleges and universities 
that address issues of 
education or campus 
culture.





unique opportunities
To be featured in the June 2023 issue.

Can be included with select advertising packages.

SPECIAL DIGITAL ISSUESPRODUCT SHOWCASES

DEAN’S LIST AWARDS SHOWCASE OF EXCELLENCE

Based on reader requests for more information 
or coverage, in relation to their interests and 
planning, we off er Special Digital Issues that 
are focused on a variety of topics at several 

points during the year.

Each year, the PUPN 
Board of Directors honors 
a selection of products that 
contribute to the mission 
of private colleges and 
universities in providing 

the fi nest facilities and services.

2023 DEAN’S L
ISTAWARD
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PREMIER LEARNING ENVIRONMENTS
GROWSPAN GREENHOUSE STRUCTURES
For over 40 years, GrowSpan has been helping colleges, 
universities and school systems create custom greenhouses 
tailored to their curriculum. These greenhouses provide 
students with hands-on experience in a commercial grow 
and ensure research institutions have a top of the line 
growing structure with complete environmental control. 
GrowSpan offers Dutch- and venlo-style structures, so 
users can take advantage of cutting edge technology 
and provide a learning experience of the highest caliber. 

GrowSpan staffs industry-experienced professionals 
to design their greenhouse structures. Each customer 
works with a GrowSpan Greenhouse Specialist to 
ensure the structure not only meets their exact needs, 
but also exceeds them. They provide invaluable design 
advice, and can create greenhouse systems that produce 
high-end crops and also save the user money on a daily basis. 

THE GROWSPAN GREENHOUSE 
ADVANTAGE INCLUDES:

FOR MORE INFORMATION, VISIT
WWW.GROWSPAN.COM OR CALL 877.835.9996

BUILD TO ANY SIZE
Cover multiple acres with on structure

VERSATILE CLADDING
Meet the need of any region

ENGINEERED SOLUTIONS
Grow in any region year-round

COMPLETE ENVIRONMENTAL CONTROL
Energy-efficient systems available

GREENHOUSE SPECIALISTS ON STAFF
Get invaluable design advice

ONE-STOP SHOPPING
Everything needed to teach and grow

PUPN SOE 2022.indd   1 5/26/22   5:06 PM

FOR ANY CLIMATE, ANY CROPFOR ANY CLIMATE, ANY CROP
GREENHOUSES

•  WE DESIGN
•  WE MANUFACTURE
•  WE FINANCE
•  WE INSTALL

IN-HOUSE SERVICES

www.growspan.com  
877.835.9996

FOR OVER
40 YEARS
GROWSPAN HAS 
BEEN HELPING 
GROWERS

PUPN SOE 2022.indd   2 5/26/22   5:06 PM
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GrowSpan staffs industry-experienced professionals 
to design their greenhouse structures. Each customer 
works with a GrowSpan Greenhouse Specialist to 
ensure the structure not only meets their exact needs, 
but also exceeds them. They provide invaluable design 
advice, and can create greenhouse systems that produce 
high-end crops and also save the user money on a daily basis. 

FOR MORE INFORMATION, VISIT
WWW.GROWSPAN.COM OR CALL 877.835.9996

COMPLETE ENVIRONMENTAL CONTROL

GREENHOUSE SPECIALISTS ON STAFF

Everything needed to teach and grow

FOR OVER
40 YEARS
GROWSPAN HAS 
BEEN HELPING 
GROWERS
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THE ULTRA COACHLINER DXLTMis the industry leader. This front engine

motorcoach has the smooth ride, capacity and luggage space of a traditional 

coach bus, at only HALF THE COST to own and operate.

Visit us at coachliner.com or call  (800) 475-1439

FEATURES

CUSTOMIZE YOUR COACHLINER
coachliner.com

Starting at $2975 Per Month
*20% Down. 4.5% APR for 84 Months with $40,000 

Balloon Payment or Walk Away at End of Lease. 

Pricing based on SE 102.

• AirGlyde Air Ride Suspension Systems

• Comparable to Motorcoach Storage

(556 Cubic ft.) • Seats 42-56 or 54 with Lavatory

• High Comfort Premium Seating

• Cummins 9L Diesel• HD Arctic Plus A/C 
(Industrial Grade Compressors)

• USB/110V Outlets & REI Video
• Premium Sound Abatement Package

• Full Composite No Wood Construction

• Alcoa Aluminum Alloy Wheels
• Pinnacle Premium Air Ride Driver’s Seat 

• Duraguard+* Fire Resistant 
Anti-Mold/Mildew Floor

• Precision Reinforced Steel Cage

• Ride Control Stabilization System

• 102” Wide• Optional LED Headlights
• Optional Boosted Premium 
Sound System• Optional O 2 Safe Technology Clean Air System

• White Glove 24/7 Support & Assistance Program

SEVERAL MODELS AVAILABLE

LEASE PURCHASE $2975 PER MONTH

*20% Down. 4.5% APR for 84 Months with $40,000 Balloon Payment or Walk Away at End of Lease. 

Pricing based on SE 102 model.
• Optional LED Headlights

• Optional Boosted Premium 
Sound System• Optional O 2 Safe Technology 

Clean Air System• White Glove 24/7 Support 
& Assistance Program

SEVERAL MODELS AVAILABLE

The Ultra Coachliner DXLTMis changing passenger transportation throughout

the U.S. and is truly in a class of it’s own.

UNPARALLELEDCOMFORT + STYLE

CUSTOMIZE YOUR COACHLINER
COACHLINER.COM

CALL US AT(800) 475-1439

FEATURES• AirGlyde Air Ride Suspension Systems

• Comparable to Motorcoach Storage

(556 Cubic ft.) • Seats 42-56 or 54 with Lavatory
• High Comfort Premium Seating

• Cummins Diesel• HD Arctic Plus A/C 
(Industrial Grade Compressors)

• USB/110V Outlets & REI Video
• Premium Sound Abatement Package

• Full Composite No Wood Construction

• Alcoa Aluminum Alloy Wheels

• Pinnacle Premium Air Ride 
Driver’s Seat • Duraguard+* Fire Resistant 

Anti-Mold/Mildew Floor
• Precision Reinforced Steel Cage

• Ride Control Stabilization System

• 102” Wide
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Stratafl ex® is a thin, peel and stick sheet membrane is designed for use on interior or exterior fl oor surfaces 
that require waterproof protection for tile, stone, and other hard surface fl ooring installations. Stratafl ex may 
be installed over a variety of substrates including concrete and wood, and helps reduce installation time, 
since the fi nished fl ooring may be installed as soon as the membrane is applied. A unique feature of 
the Stratafl ex membrane is the 2” double stick lap joint that creates a water-tight seal, instead 
of the traditional butt-joint installation for other sheet membranes.

The versatile membrane functions as a moisture barrier, providing protection 
from Moisture Vapor Transmission (MVT) for up to 10#/1000 SQ FT/24 
HRS, when installed with NAC TAC primer and will also provide crack 
isolation protection for up to 3/8” of lateral substrate movement.  

The Stratafl ex membrane contains NO VOCs and is certifi ed Clean 
Air GOLD, conforming to the California Department of Public Health 
Standard Method v1.2 for private o�  ce, school classrooms and 
single-family residence.

waterproofing

Stratafl ex is the ultimate solution for applications that require waterproofi ng protection such as apartments, condominiums, hotels, restaurants, malls, 
high-rise o�  ce buildings, bathrooms, kitchens and any commercial or residential installations requiring waterproof protection. For more information 
about NAC Products and our fl oor protection systems for crack isolation, sound control and waterproofi ng, visit www.nacproducts.com.
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